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ABSTRACT

This study aimed to determine the predictors of Chinese market tourism 

destination of choice as basis for the Philippine tourism policy and strategic planning 

inputs. Specifically, the study aimed to 1) describe the profile of the respondents in 

terms of personal-related factors such as age, gender, education, working status, type of 

occupation, family average monthly income, place of origin, last travel as tourist, place or 

country last visited, number of nights stayed in the place, number of companions, and 

travel arrangements; 2) describe the respondents’ choices of product or service attributes 

such as transportation, accommodation, culture, recreational activities, environmental 

concerns, safety, food and available tourism information.; 3) describe the respondents’ 

tourism destination of choice; 4) determine which among the personal-related factors and 

product or service attributes are significantly related to the respondent’s tourism 

destination of choice, and; 5) determine which among the personal-related factors and
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product or service attributes are the strongest predictors of respondents’ tourism 

destination of choice. Descriptive exploratory research design was used utilizing the

quantitative information that were collected using a one-shot survey. The study 

population were the potential tourists from City of Beijing, China.

The average age of the respondents was 31.51 years old. There were a little more 

female than male respondents, majority obtained a college or post-secondary education, 

employed during their travel as professionals with an average family income of 16,120 

CNY. Majority of them had travelled within the year and half of them visited places 

outside of China. Of those who traveled outside of China, only 3 visited the Philippines. 

Majority preferred to organize their travel itinerary by themselves, stayed 4 to 7 nights at 

the destination place with 2-3 companions. The majority of the respondents chose air 

transport and hotel for accommodation and get tour information from their relatives or 

friends. All of them considered transportation, culture, environmental concern, safety, 

food and delicacies as very important factors in choosing a place they visited while 

accommodation, recreational activities and available tourism information were 

considered as important factors.

More than half of the respondents choose outbound tour than inbound tour and 

only 11 out of 316 respondents planned to go to the Philippines as their destination of 

choice. The most popular destinations for the respondents are the places within China and 

rest of Asia and Africa.



xiv

Gender and number of nights stayed were the only personal-related factors found 

to be significantly related to tourism destination of choice. A combination of the four 

variables: gender, number of nights stay, availability of recreational activities and 

tourism information were found to be good predictors of tourism destination of choice 

and among the four variables, gender was found to be the strongest predictor of tourism 

destination of choice. Female tourist who plan to stay three or less nights in a place where 

there are recreational activities and available tourism information is more likely to choose 

the Philippines as her tourism destination of choice.

The Philippine government may strengthen its tourism initiatives by making the 

tourism information available to its target markets especially to female Chinese tourism 

market. They can take advantage of the use of their tourism website to provide 

up-to-date tourism information especially on recreational activities and tourism packages 

that include options for over-night stay. The government may also consider exploring 

the possibility of developing a more integrated tourism activities at the national or 

provincial level so that tourists may be provided with a more integrated tourism 

recreational activities that encourages long overnight stay.


