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Abstract

In recent years, sects! media has made headway in many aspects of social life, including 

commerce, industry, education, and even politics, with extensive influence. This study 

examined the impacts of political ads cm social media In a political campaign on the 

choice of presidential candidates of first-time voters among college students in a private 

higher education institution in Iloilo City for the period between September and October 

of 2022. Students were interviewed online using a set of Google-driven survey 

questionnaires. Most respondents were female, Roman Catholic and psychology 

students In their early twenties. According to the findings, campaign platforms were the 

most influential politi cal ad component, closely followed by campaign themes. Social 

media influencers and bloggers have the least influence. Further, respondents were 

most interested in themes of good governance and upliftment of the status of labor as 

campaign platforms, while Facebook as a social media platform is most preferred. 

Relig ion has also influenced voters' perceptions of political ads. Leni Rob redo was the 

dear favorite to be elected president Social media Is an effective means of carrying out 

political campaigns, and voters are more interested in what the candidates are 

campaigning for than necessarily who campaigns for them. Campaigning among the 

young and educated is based more on rationality.
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