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ABSTRACT

This study aimed to determine the level of effectiveness as to how product placements affects
the credibility of news programs through the perception of AM Radio listeners of the municipality
of Maasin in the province of lloilo. This study used the survey method to determine the
effectiveness of product placements in affecting the credibility of selected news programs. The
study used a researcher made questionnaire duly answered by thirty (30) randomly selected
citizens of the municipality of Maasin, lloilo. Data collected through the questionnaires were
analyzed and interpreted using frequency distribution and percentage. The results of the study
showed that there was a sufficient level of effectiveness product placements hold in the ability to
affect the credibility of AM radio news programs. Based on the results of the study, the
researcher recommends that media practitioners should be wary of the products they endorse of

place within their programs as it could affect their over-all credibility.



